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I'm not a foodie,  I  just eat a lot.

E A T M O R E B E M O R E . C O M  @ E A T M O R E B E M O R E

C O N T E N T  C R E A T O R  -  D I G I T A L  I N F L U E N C E R



Chris Franzoni started @EatmoreBeMore in March
2015 with a desire to highlight the rapidly growing
food and restaurant scene in Baltimore, Maryland.
Initially focusing on local restaurants and
businesses, @EatmoreBaltimore has expanded to
introduce, promote, and provide greater exposure
to companies and products looking to effectively
reach communities in Baltimore and the
surrounding region. 

Since its inception, @EatmoreBeMore has grown to
over 160,000 devoted followers, and is the largest
and most influential restaurant and food industry-
focused lnstagram account in Baltimore. 

Chris is an attorney by day, social media consultant
by night, and lnstagrammer at ALL times in
between. 

@EATMOREBEMORE

Ambassadorship 
Social  Collaborations
Product Reviews 
Content Creation 
Travel Partnerships 
Social  Media Consultation
Giveaways 

SERVICES

CONTACT
@EatmoreBemore
chris@eatmorebemore.com
443.629.6779
www.eatmorebemore.com

ABOUT CHRIS



Brand Partnerships + Collaborations @EATMOREBEMORE

We partnered with McDonald's for the
limited release "McRib is Back"
campaign to reintroduce the McRib to
McDonald's fans in the OMV. 

RE-INTRODUCING THE MCRIB

DUNKIN' DEALS IN BALTIMORE
We collaborated with Dunkin' to
introduce their newest coffee and donut
offerings to Baltimore and the
surrounding region -including their
Ravens' Game Day specials. 

We highlighted Zatarain's sausage as an
essential part of any tailgating
experience before (and during)
Baltimore Ravens' games.

We celebrated the opening of
restaurants and new dishes with
Baltimore’s premier restaurateur, Atlas
Restaurant Group, when new concepts
were developed.

THE ULTIMATE TAILGATING
EXPERIENCE 

ATLAS RESTAURANT GROUP

* O p t i o n s  f o r  a l l o c a t i n g  f u n d s  f o r  p a i d  e n g a g e m e n t  ( i n c l u d i n g  s p o n s o r e d  p o s t s )  a r e  a v a i l a b l e ,  a n d  h a v e  t h e  p o t e n t i a l  t o  p r o v i d e  a  w i n / w i n  p a r t n e r s h i p !  
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Sample Monthly Insights and Analytics

* F r o m  t h e  p e r i o d  o f  D e c e m b e r  2 5 ,  2 0 2 0  t h r o u g h  J a n u a r y  2 4 ,  2 0 2 1 . * F r o m  t h e  p e r i o d  o f  D e c e m b e r  2 7 ,  2 0 2 0  t h r o u g h  J a n u a r y  2 3 ,  2 0 2 1 .
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@EATMOREBEMORE

Audience & Analytics
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AGE DEMOGRAPHICS

INSTAGRAM
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EATMOREBEMORE.COM @EATMOREBEMORE

In The News

@EATMOREBEMOREEATMOREBEMORE.COM



@EATMOREBEMORE - CHRIS@EATMOREBEMORE.COM - 443.629.6779


